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;]N; k;{gsf] 5f]6f] cjlwsf] tflnd 

kl/ro M 

of] ;]N;d]g -ljqm]tf_ gfds kf7\oqmdn] g]kfnL cw{ bIf hgzlQm tof/ u/L :jb]z 

tyf ljbzdf k|lt:kwf{ ug{ ;Sg]  / s'g} klg Joj;flos ;+u7gdf Joj;flws lqmofsnfk 

dWo] cToGt} dxTjk"0f{ sfo{ ljlqm ;DkGg ug{ cfjZos kg]{ cfwf/e"t l;4fGt jf/] ;}4flGts 

Pj+ Jojxfl/s 1fg lbg cj;/ k|bfg ug]{ 5 . 

o; kf7\oqmdn] k|lzIffyL{x?nfO{ ljleGg Joj;fodf /f]huf/ x'g tyf cfˆg} Joj;fo 

;~rfng ug{ ;Lkd"ns k|ljlw u|x0f x'g] 5 . 

@= nIf M 

o; kf7\oqmdsf] nIo sIff * plQ0f{ u/]sf o"jf j]/f]huf/ nfO{ :jb]z jf ljb]zdf uO{ 

;lhn} ;Fu sfo{ ;~rfng ug{ ;Sg] u/L ;Lk k|bfg ug]{ / ltgLx?sf] hLjg:t/ 

psf:g dfu{bz{g ug'{ xf] . 

#= kf7\oqmdsf] p2]Zo M 

o; k|lIf0f kZrft k|lzIffyL{x?n] lgDg lnlvt sfo{x? ;DkGg ug{ ;Sg] 5g\, 

 ahf/zf:q af/] hfgsf/L, 

 ljqmosnfsf] e"ldsf jf/] hfgsf/L, 

 ahf/ af/] k"0f{ hfgsf/L, 

 ljlqm sfo{ ;DkGg ug{ cfjZos tTjx? jf/] hfgsf/L, 

 s]6fsf] k|sf/ / ltgLx?sf] Jojxf/ jf/] hfgsf/L, 

 ls6fnfO{ pTk|]l/t ug]{ z}nL af/] hfgsf/L, 

 u|fxsx?sf] u'gf;f nfO{ Jojl:yt ug]{ / ljlqm a9fpg] tl/sfsf] hfgsf/L, 

 ljleGg lsl;dsf Joj;fo af/] hfgsf/L, 

 sfof{no Joj:yfkg ug]{ tl/sfsf] hfgsf/L, 

 cfly{s sf/f]jf/sf] k|f/lDes clen]v ug]{ af/] hfgsf/L, 

 ljleGg Joj;fosf] cg';Gwfg, 

 ;fdfGo sDKo'6/ k|0ffnLsf] 1fg, 

 ;fdfGo c+u|]hL efiffsf] k|of]u, 

 ljlqm k|0ffnL agfpg ;]N; Dofgsf] e"ldsf af/] 1fg, 

 g]t[Tjsf] ljsf; ug]{, 

 /f]huf/Ldf If]q klxrfg ug]{, 

 Joj;flos tyf pBdzLntfsf] ljsf; ug]{, 



$= kf7\oqmdsf] ljj/0f M 

 of] kf7\oqmd ;]N;Dofgsf] sfo{ Ifdtf a[l4 ug{df s]lGb|t 5 . ljlqm lqmofsnfk 

;DkGg ug{ g;s]/ s}of}+ JolQm j]/f]huf/ x'g] / Joj;fosf] Vofltdf ;d]t c;/ kg]{ ePsf]n] 

Pp6f ;]N;Dofgn] hfGg} kg]{ ahf/sf] k|s[lt, Jofj;flos jftfj/0f, ahf/zf:qsf] 1fg, 

sfof{nosf] e"ldsf, Joj:yfksLo sfo{, k|f/lDes cfly{s clen]vdf 1fg, ;fdfGo c+u|]hL 

efiff1fg, sDKo"6/ k|0ffnLsf] ;fdfGo hfgsf/L / c;n ljqm]tfsf] e"ldsf / Joj;fosf] 

;DjGwaf/] hfgsf/L lbg] ljifo j:t' ;dfj]z ul/Psf 5g\ . 

lgDg lnlvt ljifox? pk/ Wofg s]lGb|t u/L kf7\oqmd lgdf{0f ul/Psf] 5, 

!= ahf/zf:qsf] kl/ro,   

@= Joj:yfkgsf] kl/ro, 

#= sfof{no ;~rfng / ljqm]tf,  

$= ;]N;Dofgsf] e"ldsf, 

%= c+u|]hL efiff / sDKo"6/ k|0ffnLsf] 1fg,  

^= ljqm]tfåf/f /f]huyf/L a[l4df Jofjxfl/s 1fg, 

o; kf7\oqmdn] ^)Ü ;}4flGts 1fg / $)Ü k|of]ufTds ljifodf Wofg s]lGb|t u/]sf] 5 . 

kf7\oqmdsf] ljj/0f M 

l;=g+= d'Vo ljifox? 

;}4flgts 

;do 

306f 

k|flS6sn 

;do 

306f 

hDdf 

;do 

306f 

1 ahf/ zf:qsf] wf/0ff (Marketing Concept) 
– Meaning, concepts, evolution, function & importance of 

Marketing 
– Components of Marketing mix, & Marketing environment. 
– Market & Class, fiction of market 
– development of Marketing concept 

20 9 29 

2 Joj;fosf] cjwf/0ff / ljqm]tf (Business concept & Sales 

person) 
– Business concept, Function of business objectives of zisines, 

forms of Business organization 

– Business office Management Recording of Cash Transaction 
in double entry system, Journal & laager and trial balance 
Bill preparation, Knowledge of Banking transaction 

20 10 30 

3 ljlqm]tf / ljlqm (Sales Person & Sales) 

– Nature of Sales, Elements of selling, qualities of sales 
person, essential of successful selling sales process of 
indoor & outdoor (Travelling) Sales person. 

– General concept of product, pricing, demand & supply, 
distribution & sales promotion. 

10 5 15 

4 – Customer Behavior, Types of customer,  

– Motivation to customer, promotional factor of sales & office 
operation & layout. 

10 5 15 



– Sales presentation collection of objection & Handling of 
complaints 

– social responsibility of sales person 

5 – Sales person & Market preseason 

ljqm]tf / ahf/ cg';Gwfg M 

– Refail & Marketing Network Marketing concept 
– Study of large scale business & departmental store 

10 5 15 

6 sDKo"6/ k|0ffnLsf] ;fdfGo 1fgM 

– Basic computer Course 
– Ms-Dos, Microsoft word file, edit, view internet 
– Microsoft Excel; Bill making & others 

10 15 25 

7 General c+u|]hL efiff tyf ;+rf/ M 

– English Language & communication skill development 
– General Gramar 
– Letter writing 
– Expression practice 
– Preparation of Bill, Voucher etc. 

10 10 20 

8 Field visit for mini research of business report writing 5 2 7 

9 Final Exam 1 3 4 

 Total: 96 64 160 

 

tflnd cjlw M 

o; kf7\oqmddf cfwfl/t tflnd sfo{qmdsf] hDdf ;do cjlw !^) 306fsf] x'g] 5 / 

b}lgs !) ah]b]lv # ah];Dd % 306fsf] ;do cjlw lgwf{/0f ul/Psf] 5 . k|To]s lbg 

slDtdf % 306f ;do lgwf{l/t ug]{ u/L tflnds]Gb|n] ;~rfng ;do kl/jt{g ug{ ;sg] 5 . 

nlIft ;d"x M 

slDtdf sIff * plQ0f{ Joj;flos If]qdf ?lr ePsf j]/f]huf/ JolQmx? 

 k|lzIffyL{ ;+Vof 

clwstd @) hgf 

 k|lzIf0f efiff 

g]kfnL jf c+u|]hL jf b'j} 

 k|lzIffyL{ pkl:ytL 

;}4flgts sIffdf *)Ü pkl:ylt x'g' kg]{ 

Jojxfl/s -k|flS6sn_ ()Ü x'g' kg]{ 

  



kf7\oqmdsf] s]Gb| ljGb' M 

o; kf7\oqmdsf] s]Gb| ljGb' JolQmnfO{ laqmosnfsf] ;Lk ljsf; ug'{ /x]sf] 5 . 

^)Ü ;do ;Lk l;sfOsf ;}4flGts 1fgsf] nflu $)Ü ;Lk ljsf;sf] k|of]ufTds 

;Lksf] nflu 5'6\ofOPsf] 5 . o; kf7\oqmddf ;dfj]z ul/Psf ljifox? ljqmosnf 

k|bz{g ug{ ;Sg] bIf ljqm]tf tof/ kfg{df Wofg s]lGb|t u/]sf] 5 . 

k|j]z dfkb08 M 

h'g;'s} JolQm lgDglnlvt cfwf/x? k"/f u/]df tflnddf ;xefuL x'g ;Sg] 5g\  

!= zf/Ll/s tyf dfgl;s ?kdf :j:Yo ePsf] 

@= !^ jif{ pd]/ k"/f ePsf] 

#= slDtdf sIff * cWoog k"/f ePsf] x'g' kg]{ dfk b08 sfod ul/Psf] 5 . 

!@= k|lzIf0f ;fdu|L tyf k|of]u M 

o; kf7\oqmdaf6 ljqm]tfdf ljqmosnfsf] 1fg k|efjsf/L agfpg lgDg lnlvt 

;fdu|Lsf] k|of]u ul/g] 5 . 

 lk|G6]8 ;fdu|L ljifo ut ?kdf k|:t't ul/g] 5 . 

 u[xsfo{ k'l:tsfsf pknAw u/fOg] 5 . 

 XjfO6 af]8{sf] k|of]u, dfs{/ tyf ljqmo lj1fkgsf kf]i6/x?af6 sIff sf]7f ;hfOg] 5  

 dfWod ;fdu|L, k|f]h]S6/, lel8of], cl8of]af6 ;d]t 1fg lbOg] 5 . 

 sDKo"6/df cfwfl/t k|of]ufTds ljifosf] ;d]t k|of]u ul/g] 5 . 

 6]lnkmf]g, n]vf ;|]:tfsf vftf axLx? k|of]u ul/g] 5 . 

 JolQmut cGtjf{tf{, ;~rf/ ;Dk|]if0f, cGt/lqmof, uf]li7 ;~rfng ul/g] 5 . 

k|lzIf0fsf] tl/sf M 

;}4flGts k|lzIf0fM– JofVofTds, k|jrg, 5nkmn, cGt/lqmof, k|Zgf]Q/  

Jojxfl/s -k|of]ufTds_ M– sDKo"6/ efiff ;Dk|]if0f, Jofj;flos ;+u7gsf] cg';Gwfgsf] 

nflu lkmN8 e|d0f, l8kf6d]G6n :6f]/sf] lg/LIf0f tyf k|ltj]bgsf tof/L ug{ nufOg] . 

k|lzIfssf] of]Uotf M 

 ahf/zf:q tyf ljqmodf -;]N;Dofgl;k_ ljlzli6s/0f ljifo lnO{ sDtLdf Joj:yfkg 

;+sfodf :gfts u/]sf] 

 k|lzIf0f sfo{df bvn ePsf] 

 k|lzIf0f sfo{df cg'ejL JolQm 



k|df0fkq M 

;kmntfk"j{s of] kf7\oqmd cg';f/sf] tflnd ;DkGg ug]{ klzIffyL{x?nfO{ ;DjlGwt 

tflnd lbg] ;+:yfn] æ;]N; k;{gÆ sf] k|df0f–kq k|bfg ug]{ 5 . 

k|df0f–kqsf] :t/ M 

k|To]s k|lzIffyL{sf] tflnd cjlwsf] cGtdf ;do # 3G6fsf] lnlvt kl/Iff k"0ff{Í &% / k"0ff{Í 

@% sf] k|of]ufTds k/LIff lnOg] 5 . h;df lgDgfg';f/ >]0fL ljefhg ul/g] 5 . 

 ljlzi7 >]0fL–*)Ü jf ;f] eGbf dfly c+s NofPsf] 

 k|yd >]0fL–&%Ü c+s NofPsf] 

 låtLo >]0fL–^%Ü c+s NofPsf] 

 t[tLo >]0fL–^)Ü c+s NofPsf] 

k|lzIffyL{sf] d"Nof+sg k|s[of M 

 ;DjlGwt k|lzIfsåf/f nuftf/ d"NofÍg ul/g] 5 . 

 lnlvt / df}lvs hfFr ul/g] 5 . 

 ;}4flgts lnlvt k/LIff ;do # 306f k"0ff{&% 

o 5f]6f] pQ/ !) k|Zg–!) 

o 5f]6f] pQ/ !) k|Zg– %) 

o nfdf] pQ/ ! k|Zg– !% 

 k|of]ufTds k/LIff M 

ljqmosnfsf] k|:t'tLs/0f ! 306f ;do– @% k"0ff{Í 

 k|To]s !% lbgdf ;DjlGwt ;+:yfn] cfˆg} lx;fjn] d"NofÍg u/L k|lzIffyL{x?nfO{ 

;'emfj lbg' kg]{ 5 . 

 k|lzIfsx?nfO{ ;'emfj M 

– ;DjlGwt kf7\oqmdsf] nflu cfjZos z}lIfs ;fdu|L tof/ ug]{ 

– k|lzIf0f ljlw 5gf]6 ug]{ 

– k|lzIf0f ;fdu|L Joj:yfkg ug]{ . 

– kf7of]hgf agfpg] . 

– k|lzIf0f sfo{qmd d"NofÍg ug]{ 



sfo{ tyf pksfo{x? 

qm= 
;+= 

sfo{ut d'\Vo 
ljifo ( main 

subject) 

sfo{ / pksfo{ ( sub heads)  p2]\Zo (objectives) tflnd 
ljlw 

;do z}lÔs ;fdu|L d'NoÍg ljlw 
z}2flGts Jofjxf/Ls hDdf 

! ahf/ zf:q / 
;]N; k;{g 
Marketing 

&Sales 

Person 

 Meaning of 
Marketing 

 Marketing 
concept 
(Production, 
Product, Selling 
& modern 
concept) 

 Function & 
important of 
marketing 

 Evolution of  
marketing 

 Meaning of 
marketing mix 
4p ( Product, 
place, price and 
promotion) 

 scope of 
marketing 

 Marketing 
environment 
and its effect on 
business selling 
(concept of 
internal and 
external 
environment) 

 k|lzÔfyL{x?nfO{ ahf/zf:q 
ljifosf] ;}2flGts / Jofjxf/Ls 
ljifosf] hfgsf/L u/fpg] 

 jhf/ zf:q lj1fg tyf snf xf] 
eGg]oyfy{tf lbnfpg] 

 ahff/ zf:q sf] s;/L ljsf; 
x'+b} cfPsf] 5 eGg] hfgsf/L 
lbg]  

 ahf./ zf:q sf] Ô]q, ljifo / 
dxTj af/] hfgsf/L lbg] 

 Jofj;flos jftfj/0f df 
cfGt/Ls tyf jfXo tTjx?sf] 
k|d'v af/] hfgsf/L lbg] 

 ljwdfg cj:yfdf ahf/ jf/] 
k"0f{ hfgsf/L lbg] 

 ahf/df cfPsf k|lt:kwf{Tds 
jftfj0f af/] ;]N;k;{g nfO{k"0f{ 
?kn] hfgsf/L lbg] 

k|jrg 
 
 
 
sfo{k|bz{g 
 
 
 
 
 
5nkmn 
 
 
 
cGt/s[of 

@) 306f & 306f @& 
306f 

 sIffsf]7f 
 XjfO{6jf]8{ 
 dfs{/  
 ;"rgf 

kf]i6/ 
 x]G8\; 

cfp6 
 k|f]h]S6/ 
 cGo 

cfjZost
f cg';f/ 
;fGbles 
d]6]l/on 
ljt/0f 

 k|lzIffyL{
;+u 
k|Zgf]Q/ 
ug]{ 

 lnlvt 
pQ/ 
tof/ 
kfg{ 
nufpg] 



 sope of 
marketing 

 meaning of 
market 

 classification of 
market( local, 
regional, 
national and 
international 
market concept) 

@ Jofj;flos 
cjwf/0ff / 
;]N;k;{g  
Business 
concept & 
salesperson 

 Jofj;fosf] kl/ro ( 
Introduction of 
business) 

 Jofj;fosf sfo{x? ( 
Function of 
business) 

 Jofj;fosf p4]Zox? ( 
Objectives of 
Business) 

 Jofj;flos ;+u7gsf] 
:j?kx?  Psn 
Jofj;fo, ;fem]bf/L, 
;+o'Qm k"+hL sDkgL 
;fj{+hfgLs ;+:yf / 
dN6Lg]zgn sDkgL 

 Jofj;flos ;kmntfsf 
t\Tjx? (Requisites 

of business 

success) 
Capital, location, 

human resource, 

government rules 

etc. 
 Office meaning 

and functions 
 Important of 

fyling system. 

k|lzIffyL{x?n]  
 Jofj;fosf] kl/ro, sfo{ / 

p2]Zoaf/] :ki6 ?kn] hfgsf/L 
k|fKt ug]{5g\ . 

 Jofj;fosf] dxTj / Jofj;los 
;+u7gsf] :j?k af/] hfgsf/L 
k|fKt ub{5g\ . 

 Jofj;fo ;kmn s'gs'g tTjn] 
ubf{ x'G5 eGg] :ki6 x'g]5 . 

 sfo{nosf] kl/ro / To;n] 
;~rfng ug]{ sfo{ af/] 
hfgsf/L k|fKt eO{ ;]N;k;{gsf] 
e'dLsf :ki6 x'g]5 . 

 sfuhkqx?nfO{ kmfOlnª 
ug'{kg,]{ gub df}Hbftsf] 
Jofj:yfkgdf n]vf k0ffnLsf] 
k|of]usf] hfgsf/L x'g]5 . 
ef}r/b]lv jf;nft agfpg] 
;fdfGo hfgsf/L kfKt ug]{5g\ . 

 lan sf6\g] e'QmfgL lng] lbg] 
r]s sf6\g], a}Ídf k};f /fVg] / 
lgsfNg] h'g b}lgs ?kdf 
sfo{fno df ug'{kg]{ sfdx? ug{ 
;Sg]5g\ . 
 

k|jrg 
 
 
 
5nkmn 
 
 
sfo{k|bz{g 

@) 306f !) 306f #) 
306f 

 SofNs'n]6
/ 

 sIffsf]7f 
 kf]:6/ 
 x]G8cfp6 

gf]6\; 
 k':tsx?  
 Eff}r/x? 
 r]s 
  kf;a's 
 /lh:6/ 
 vftfjxL 
 ljnx? 
 Dffs{/ 

k|Zgf]Q/ / lnlvt 
pQ/ 



 Management of 

cash transaction 

preparation of 

voucher in double 

entry system, 

ledgers, trial 

balance, profit & 

loss account & 

balancesheet, 

cheque 

preparation, cash 

diposite in bank, 

and cash 

whithdraw, Bill 

preparation 

including VAT. 

Preparation of 

Receipt & 

payment slip. 
# ;]N; k;{g / 

ljqmL 
(Salesperson 
and sales) 

 Sales meaning & 
elements of 
sales  

 Nature of sales, 
qualities of 
salesperson, 
essential of 
successful 
selling sales 
process of 
indoor & 
outdoor 
(Travelling) 
salesperson 

 General concept 
of product 

 ljqmo snfsf]cy{ ljqmosf 
hfgsf/L ljqmosf nIf0faf/] 
hfgsf/L k|fKt ug]{ 

 ;]N;k;{g sf] nflu cfjZos 
kg]{ u'0fx? Aff/] hfgsf/L k|fKt 
ug]{5g\ . 

 ljlqmsf] k|lqmof / cfGtl/s / 
e|d0flzn ljqm]tf af/] hfgsf/L 
k|fKt ug]{5g\ . 

 j:t', d'No lgwf{/0f, dfu / 
cfk"lt,{ ljt/0f k|lqmof / ljqmo 
k|jw{g af/] hfgsf/L k|fKt 
ug]{5g\ . 

k|jrg 
 
 
 
5nkmn 
 
 
 
sfo{k|bz{g 

!# 306f $ 306f !& 
306f 

 k|Zgf]Q/ 
lnlvt 
k|bz{g 



pricing, demand 
& supply, 
distribution & 
sales promotion 

$ qm]tf Jofjxf/ 
(customer 
behavior) 

 concept of buyer 
behavior  

 types of buyer  
consumer buyers, 
manufacture 
wholesaler & 
retailer 

 decision process 
of consumer 
buyers 

 consumer 
characteristics ( 
demographic, 
socio economic, 
personality, 
lifestyle etc) 

 promotional 
factor of sales ( 
advertising, 
publicity etc) 

 sales presentation 

 collection of 
objection & 
handling of 
complaints 

 selection of 
channel of 
distribution 

 
 
 

k|lzIffyL{xf?n] 
 qm]tfsf] Jofjxf/ af/] hfgsf/L 

k|fKt ug]{5g\ . 
 ljleGg lsl;dsf u|fxsaf/] 

hfgsf/L k|fKt ug]{5g\ . 
 v'b|f Jofkf/ / yf]s Jofkf/sf] 

dxTj af/] hfgsf/L k|fKt 
ug]{5g\ . 

 pkef]Qmsf] lg0f{o k|lqmof s:tf] 
x'\G5 eGg] hfgsf/L x'g]5 . 

 ljqmLdf pkef]Qmfsf] ljz]iftfn] 
s] km/s kf5{ eGg] hfgsf/L 
x'g]5 . 

 ljlqm a9fpg s'g s'g dfWod 
ckgfpg' kb{5 eGg] hfgsf/L 
x'g]5 . 

 ljlqm k|Zt'ts/0f sf] of]hgf 
af/] / u|fxsf] u'gf;f] tyf 
;d:of ;+sng u/L ;dfwfg 
ug{ ;]N;k;{gn] s] ug'{k5{ eGg] 
1fg u/fpg] . 

k|jrg 
 
 
 
 
 
5nkmn 
 
 
 
k|bz{g 
 
 
 
cGts[{of 

!) 306f 
%306f !% 

306f 
 sIffsf]7f 
 x]G8cfp6 

gf]6\; 
 k':tsx? 
 Dffs{/ 

k|Zgf]Q/ 
lnlvt p\Q/ 
ljqm]tf k|bz{g 
ug{'kg]{ 



% ;]N;k;{g / ahf/ 
cg';Gwfg  
(sales person 
& market 
research) 

 Concept of  

product decision 

 Reason for 

product failer 

 Branding 

decision 

 Packing 

decision 

 Labeling 

decision 

 Problem of 

marketing 

practice on 

Nepal 

 Business 

opportunities in 

Nepal 

 Concept of 

internet 

marketing 

 Concept of 

department store 

 Study of retail & 

wholesale, 

department store 

 

 j:t' Koflsª\, a|f08Lª, n]anLªn] 
j:t'[ ljlqm a9fpg ug]{ e'ldsf 
af/] hfgsf/L k|fKt ug]{5g\ . 

 g]kfndf Jofj;fosf ;+efjgf / 
dfs]{l6ª ug{ x'g] s7LgfO{ af/] 
hfgsf/L k|fKt ug]{5g\ . 

 OG6/g]6 ljhg];sf] dxTj 
l8kf6{d]G6n :6f]/, v'b|f Jofkf/ 
/ yf]s Jofkf/ sf] cj:yf af/] 
hfgsf/L k|fKt ub{5g\ . 

 ahf/ cg';Gwfg u/L 
/f]huf/Lsf If]qx? kQf nufpg] 
5g\ . cfºgf] sfo{If]q kQf 
nufpg] 5g\ . 

 !) 306f % 306f !% 
306f 

lj1fkgsf kf]:6/x? 
sIffsf]7fx?  
x]G8cfp6 gf]6\; 
k':tsx? 
Dffs{/ 
 

k|Zgf]Q/ 
lnlvt p\Q/ 
 

^ sDKo'6/ / 
sDKo'6/ k|0ffnLsf  
;fdfGo 1fg 
(computer 
&knowledge 
of computer 
system) 

 sDKo'6/sf] kl/ro 
 sDKo'6/ k|0ffnLsf] 

dxTj 
 file folder agfpg] 

 MS word rnfpg] 

 Internet sf] k|of]u 
af/] hfgsf/L & 
sending 

 cfw'lgs ;dodf sDKo'6/sf] 
k|of]u sf] dxTjsf] hfgsf/L 
lbg] 

 sDKo'6/ vf]Ng], aGb ug]{, kmfon 
tof/ ug]{, lan sf6\g] kq n]Vg] 
k7fpg], Og6/g]6af6 ;"rgf 
k|fKt ug]{ af/] hfgsf/L x'g]5 . 
lan tyf kq lk|G6 ug{ ;Dd 
;Sg] 5g\ . 

k|jrg 
 
 
 
5nkmn 
 
 
 
cGt/s[of 

* 306f !& 306f @% 
306f 

sDKo'6/ 
lk|G6/ 
sfof{no  
SofNs'n]6/  
sIffsf]7f 

k|Zg 
lnlvt  
k|of]ufTds k|bz{g 



message, create 
& save 

 Order sending 

 Information 
collection 

 Use of printer 

 Print lgsfNg] 

 bill making 
& General 

English 
language & 
communicati
on (;fdfGo 
c+u|]hL efiffsf] 
k|of]u / ;~rf/) 

 English language 
sf] cfjZostf 

 General 
language course 
& grammar 

 letter making 

 bill making 

 connection with 
cash 
management of 
double entry 
system (voucher 
making, receipt 
& payment 
account ledger 
trial balance, 
profit &loss A/c 
& balancesheet 

 c+u|]hL efiff lsg cfjZos 
5eg] hfgsf/L k|fKt ug]{5g\. 

 ;fdfGo n]Vg] / af]Ng] cEof; 
ug]{5G\. 

 Jofs/0f af/] hfgsf/L k|fKt 
ug]{5g\ . 

 sfo{nodf cfpg] kqx? k9\g] 
5g\ . 

 kmfOlnª ubf{ ef}r/ agfpbf 
ljlQo ljj/0f tof/ kfbf{ / 
ljnx? agfO{ sfo{no ;~rfng 
ug{ ;Sg] agfpg] 

 lr7\7Lx? n]Vg ;Sg] x'g]5g\ . 

 !) 306f !) 306f @) 
306f 

 k|Zgf]Q/ 
 lnlvt 

* 
field visit and 
research        
( lkmN8 e|d0f tyf 
cg';Gwfg) 

 purpose of field 
visit 

 data collection 

 data analysis 
with bar- 
diargram & pie 
chart 

 dfs]{6df k7fpgfn] cg';Gwfg 
ug]{5g\ . 

 e|d0f u/]sf] ahf/ tYof+s 
;+sng ug]{5g\ . 

 tYof+sx?nfO{ k|Zt'tLs/0f u/L 
ldlg l/;r{sf] l/kf]6{ tof/ kfg{ 
;Sg]5g\ . 

k|jrg 
 
 
5nkmn 
 
 
uf]i7L 

@306f %306f & 
306f 

 l/kf]6{ k|Zt'tls/0f 



 report writing of 
mini research   

 cfkm"n] s'\g If]qdf ;]N;k;{gsf] 
sfd ug{ ;lsG5 eGg] hfgsf/L 
k|Kt ug]{5g\. 

( 
Final exam 

   # 306f !306f $ 
306f 

  

 
 

  Total (^ 306f ^$ 306f !^) 
306f 

  



ef}lts k"jf{wf/ M 

o; ;]N;kz{gsf] k|lzIf0f sfo{ k|efjsf/L agfpg lgDg lnlvt k"jf{wf/x? cfjZos dflG5 

l;=g+= ljj/0f OsfO{ 

1 #) hgf ljBfyL{ Ifdtf ePsf] tflnd xn 1 

2 !% hgf k|l;zIffyL{sf] nflu slDtdf !% j6f sDKo"6/ 

OG6/g]6 k|0ffnL h8fg ePsf] sDKo"6/ Nofj 

1 

3 k|zf;lgs sfo{sf] nflu cfjZos kg]{ sf]7f 6 

 :jfut sIf–!, n]vfkmfF6–!,:6fkm sf]7f–!, cltyL sIf–! 

tflnd k|d'v sIf–!, tflnd Joj:yfkg sIf–! 

 

4 ;]dLgf/ uf]i7L xn -sDtLdf %) hgf c6fpg]_ 1 

5 k|f]h]S6/ 1 

6 :kLs/ Pj+ l/sl8{Ë d]lzg 1 ;]^ 

7  k|lzIffyL{x?sf] nflu cf/fdbfos ;hfj6 ;lxtsf] 

kmlg{r/ s';L{, 6]a'n  

30 ;]^ 

8 clkm; kmlg{r/, sDKo"6/, lk|G6/, 6]lnkmf]g Pj+ cfjZos 

kg]{ ;fdu|Lx?sf] Joj:yfkg 

 

 

 

 

 

 


